Recruiting and retaining Gen Y employees has recently been one of the most important tasks performed by companies. As Ehrhart, Mayer, and Ziegart (2012) describe, attracting the right applicants is crucial to the success of a company. Currently, Gen Y, people born in or after 1980, represents 35.6% of workforce in the United States (Bureau of Labor Statistics, 2015), and they hold unique expectations from their potential employers. Gen Y employees are known to seek conditions beyond paychecks, such as a satisfactory job and organization characteristics, worklife balance, and business ethics, for their employment choices (Ehrhart, et. al., 2012) . For such information, Gen Y often uses others' feedback via online company review platforms or media reports (Gretzel & Yoo, 2008) .
The theory of Person-Organization (P-O) fit explains that job applicants try to perceive a potential compatibility between a company and their own characteristics while searching jobs (Chatman 1991) . During this process, others' feedback plays an important role in influencing job applicants' perceptions about that company (Carver & Scheier, 1981) . Further, applicants' perceptions toward the company were found to be more affected with negative feedback than positive feedback (Yin, Mitra, & Zhang, 2015) . How such feedback about that potential company affects applicants' willingness to apply for those companies is not known. Thus, this study was designed to assess how online feedback made by others, mostly former and current employees, affect Gen Y job applicants' willingness to apply for those companies. Given that fashion retail businesses are often being targeted for unethical business activities and/or work environments (Diamond, Diamond & Litt, 2015) , the findings were expected to offer insights into the relationship between company reputation and job applicants' willingness to apply.
Quantitative research was conducted via an online survey in spring 2016 to know about people's likelihood of applying for companies based on feedback. Survey items were created by reviewing anonymous feedback from an online company review site called, glassdoor. Given the stronger impact of negative impact on job applicants, keywords, such as lie, dishonest, and inconsistent, were used to identify 62 negative feedback posted by full-time employees with managerial experiences as of January 2016. Narratives were analyzed for content, resulting in 29 distinct phrases. After Institutional Review Board's approval, the 29 items were translated into a survey via Qualtrics, and was distributed to 302 undergraduate students in two major universities in the United States. Overall, the survey asked their likelihood of applying for the company, on the scale of 1 (least likely) to 5 (most likely), if they saw each of the 29 phrases listed on the survey. A total of 254 usable responses (effective response rate of 84%) were collected. Participants were 18 years to 25 years old, with 90% being female and 10% being male.
